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BaxxnuBe 3HaYCHHs MO0 BUKOPUCTAHHS NPHUPOJHHUX PECypciB y chepi Typusmy Mae
TaKO JISUTbHICTh MICLIEBUX OpraHiB yMpaBIliHHS, TPOMAJChKUX 1 MPUBATHUX OpraHizamiil, ski
PO3pO0JISIOTh 1 peai3yloTh MPOTPaMU PO3BUTKY KOHKPETHHX TEPHUTOPIH 3 METOK pekpearii i
Typu3My. IXHs CITiBIpaIs 3 IPUPOIOOXOPOHHUMHU OpraHaMy 3a6e3MednTh KOMIUIEKCHICTb il i3
30aJIaHCOBAHOTO TPUPOJIOKOPUCTYBaHHS. [Ipy 1IbOMYy OCHOBHMMHM OprasizariiiHumu (popmamu
OCBO€EHHS Ta BUKOPHUCTAHHS MPUPOJIHUX PEKPEaIifHO-TYPUCTUIHUX PECYPCIB B YMOBaX PUHKY
MOBHMHHI CTaTH JUIOBI MeEpexXi, KiIacTepH, pPEKpeariiHO-TypUCTUYHI TapKH, perioHaIbHI
TypHCTHYHI Kopropauii [3].

[Momaneiie mocmipKeHHsT TPoOIeMU peKpealiiHO-TYPUCTUYHOTO TPUPOIOKOPUCTYBAHHSI
€ 0cO0JHMBO aKTyaJbHMM JUIS JICIPECUBHUX paloOHIB YKpaiHW, /€ pecypcHi MOMIHBOCTI
TEPUTOPii BUKOPUCTOBYIOTHCSI HEIOCTATHBO 1 TIEPEBAKHO EKCTCHCUBHO, YaCTO HE MPHIUISETHCS
HaJIe)KHA yBara 30€peXeHHIO HaBKOJIMITHBOTO CEPEIOBHIIA.

BpaxyBaHHsI 3a3Hau€HHX YMHHUKIB PEKpEaliiHO-TyPUCTUYHOTO MPHPOJOKOPHUCTYBAHHS,
MPOBEJICHHS CHUCTEMHUX 3aXOJIiB MIOJ0 €KOJIOTri3alii TYpUCTHYHOI JisSUTBHOCTI Ta BIAMOBIIHUX
IHCTUTYIIIHHUX 3MiH CIPHUSATHME CTAJIOMy PO3BUTKY TypuU3My B HaIllii JepKaBi Ha OCHOBI
30aJ1aHCOBAHOCTI 1HTEPECIB YCiX y4acHUKiB mpouecy. Peamizamist Ctparerii cTainoro po3BUTKY
TypU3MY SK IHTerpaiii eKOHOMIYHHX, COI[IaIbHUX Ta €KOJOTIYHMX LiJIel CTAaHOBUTUME HaJliliHe
HiATPYHTS U €BPOIHTETPALlIfHOTO TIpotiecy Y KpaiHu.
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HOTEL AND RESTAURANT BUSINESS DEVELOPMENT IN UKRAINE:
MODERN STATE AND TRENDS

Under the conditions of Ukraine’s transition to market economy, the search for new ways
and methods of production, along with the analysis of current business state are carried out in
each field of national economy. The given article investigates the prospects of hospitality sector
development. The described processes are characteristic for the hotel and restaurant business,
which is aimed at profiting by providing various services.

The development of hotel and restaurant business in Ukraine is especially relevant, as it
can provide the further development in the socio-economic sphere.

Modern economy is characterized by innovations. Nowadays, in the time of scientific and
technological progress, innovations in the hotel and restaurant business play a major role as
there exists a tough competition for every client.
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The use of newest technologies in the hotel business allows hoteliers to improve the
efficiency of their management, find new ways for improving service quality, safety of guest
rooms and property, and provide new facilities.

The problems of the hotel and restaurant business development have received a lot of
attention from domestic scientists and sector specialists: N. Pyatnitskaya, O. Golovko, M.
Malskoy, G. Krul, I. Minich, L. Nechyak, O. Borisova O. Shapovalova.

The assessment of the hotel business development involves determining the socio-
economic efficiency of entities in national market, where the sectoral analysis is combined with
the regional [1].

The hotel and restaurant business activity, competition within sector, difficult economic
conditions, etc. are among the factors which greatly complicate the entrepreneurial activity in
the service market, lead to new approaches in its development. It requires continuous
improvement, update and deepening of the existing scientific theories, in particular: the revision
of approaches and principles of management and development of entrepreneurial activity in
regional tourism; adaptation of scientific concepts and tools in business environment to modern
economic conditions, taking into account sector specificity [3].

At this point, we should consider some trends and typical indicators of the hotel and
restaurant business in Ukraine.

The investigation of investment data in tourism regions of Ukraine has revealed that till
01/01/2017 more than 78% of total investment had been directed to the development of the
hotels and other places for short-term residence, 14% - in the development of restaurants [4].

According to the State Statistics Committee of Ukraine, till 01.01.2016 more than 20,368
business entities had been registered in the sphere of hotel and restaurant business, which is
1.71% of the total registered entities. According to the statistics, in 2016 the enterprises of the
hotel and restaurant business in Ukraine were unprofitable.

Recently, significant competition among the entrepreneurs who run small hotels and own
private houses and apartments has been created, their number has intensively increased. They
offer visitors a full range of basic and additional hotel facilities at significantly lower cost.

A huge competition is one of the main problems that hotel and restaurant business faces
nowadays. The market is very aggressive, supply is ahead of demand, so it is hard for the hotel
holders to defend their interests. In this case, only the improvement of the service quality and
supply of special facilities can save the situation, whereas small hotels often have to survive and
work without getting any profit. Another problem is the unpredictability of the investment
return. Modern tendencies of hotel business development involve return of investment during 5-
6 years term, but it may happen that small hotel will be unable to handle this period [4]. All
because the risks are not fully calculated, business owners are not always able to immediately
guess the right direction, and customers choose their rivals’ offer.

Domestic hotels tend to develop with world trends, but they have their own peculiarities:

- constant market development by western networks, which mainly «capture» high-class
segments and offer their services to status guests;

- insufficiency of «star» classification - despite the number of «stars», hotels may not
differ in quality from each other.

In general, the hotel industry in Ukraine is developing slowly, and this is due to the fact
that investors’ main interest is construction of shopping and entertainment complexes, office and
residential centers. The hotels are left aside by the investors, because the payback periods are
long. However, these problems in the hotel business in Ukraine are gradually being overcome,
and if sector continues to focus on European trends, it will manage to get out of many
troublesome situations without much loss. At the same time, the existing infrastructure of the
branch does not meet the requirements of international standards. Most hotels do not have
modern communication facilities, conference rooms with appropriate audiovisual equipment and
technical equipment for simultaneous interpretation [5, p.227].
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Further development of the hotel and restaurant business is impossible without modern
equipment and the latest technologies.

Modern innovations are expensive, but the hotel owners buy them, because it can
guarantee their own survival in the market.

The hotel industry allows us to use all the diversity of computer technologies, ranging
from specialized software used in hotel management to the global computer networks.
Nowadays, hotel industry uses a lot of newest information technologies: global computer
reservation systems, integrated communication networks, multimedia systems, information
management systems, etc.

In our opinion, one of the main innovative directions in hotel business field is the
introduction of multimedia technologies, including directories, booklets, catalogues, etc. The
hotel’s electronic catalogues allow you to travel virtually to different categories, restaurant halls,
congress centers, lobbies, to see full information about the hotel company, to get acquainted
with the range of services provided. The use of multimedia technologies makes it possible to
provide the potential visitor with information about the hotel and select needed hotel product
quickly and carefully.

The modern development of the hotel business is aimed at creating innovative
technologies that will attract as many clients as possible, maximize sales, win the trust of the
visitor, and create a positive image of the company.
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