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DEVELOPMENT OF BUSINESS COMMUNICATIONS IN THE MANAGEMENT OF
ORGANIZATIONS
Lyzanets Anzhela, Mesko Kristina

PO3BUTOK BIBHEC-KOMYHIKALIA Y MEHEJJ)KMEHTI OPT AHI3ALIN
JImzanenp A. I'., Memxko K. B.

The article examines the role and place of business communications in managing the
external relations of organizations. The essence of business communications, their basic tasks, the
main areas of application are revealed. The dependence of the applied types of business
communications on the type of business entity activity, the, the type of market to which it enters, the
target users of products (services), the organization image at the market. The expediency of wider
usage of Internet communications in modern conditions of business digitalization is substantiated.
The most widely used means of Internet communications have been systematized. The advantages of
Internet communications usage to influence the target public groups and increase the efficiency of
activities and management of the organization are indicated.

Key words: communications, business communications, Internet communications, means of
Internet communications, digitalization of business.

Y cmammi Oocniodxceno ponv i micye 6iznec-komyHikayiu y 3a0e3nedeHHi YNnpasiiHHsl
308HIWHIMU 38 ’A3KaMu opeaHizayiu. Po3kpumo cymuicme Oiznec-koMyHikayii, ix 6a306i 3a60aHH3,
OCHOBHI cghepu NpuKIAOHO20 3aCmMOcy8aHts. BusHaueno 3anexcHicmes 3acmoco8y8aHux pisHO8UOI8
Oi3Hec-KOMYHIKayiti 6I0 6uUdy OisIbHOCMI CY0’€Kmy 20CN00AprOBAHHA, MUNY PUHKY, HA SAKULL
30TUCHIOEMbCA BUXIO, YLTbOBUX KOPUCMYB8AUie NpOoOYKYii (nociye), imiodxcy opeauizayii Ha puHKy.
O0rpynmosano OoyinbHICMb WUPUIO20 3ACTNOCYBANHHS IHMEPHEM-KOMYHIKAYIt 8 CYYACHUX YMOBAX
Oidorcumanizayii  6izunecy. 30ilicheno cucmemamu3zayilo HAUOLILW  3ACMOCOBYBAHUX 3AC0018
inmepnem-komynikayiil. /lo Haubinew diceux Oi3Hec-KOMYHIKAYIUHUX [HmepHem-mexHono2it 6Nausy
Ha yinbosy ayoumopito eioneceno CRM-cucmemu, SEO-cucmemu nowykogoi onmumizayii,
mapeemune, npooaxkm-nieticmenm, SMM (coyio-media-mapkemune, nepesaxscHo uepe3 Mepexci
Facebook, Instagram), SEM — nowyxosuii mapxemune, KoHmewm-mapkemune, npoGOKAYIUHUL
Mapkemume, 8ipyCHUlL MapKemuHz ma iHute.
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Brazano ma nepesacu ix sacmocyeannsa 0na énaugy Ha Yilb08i 2pynu 2pomMaodcbKoCmi ma
niosuweH s eheKmueHoCmi OiNbHOCMI | MEHeONCMeHM) OpeaHizayii.

Kniwowuosi cnoea: komymnixayii, 0i3Hec-KOMYHIKaAYii, iHmMepHem-KOMyHiKayii, 3acobu
IHmepHem-KOMyHIKayitl, 0iodcumanizayis 0izuecy.

Constant changes in the environment of organizations, caused by economic, political,
technological, natural and other factors, necessitate the wider use of communications to support the
processes of life, functioning and development, timely response and adaptation to change. Ways and
types of information transfer and exchange become a strategic resource, thanks to which companies
get the opportunity to increase their competitiveness and gain competitive advantages.

The work of a number of foreign and domestic authors is devoted to the study of the role
and place of communicative processes in the management of enterprises, problems of organization,
functioning and improving the efficiency of internal and external communications. A significant
contribution to the development of the theory and practice of business communications was made by
such scientists as Andrusyak Ol [1], Lebedenko MS [2], Sokhatska OM, Legky OA [3], Daynovsky
YA, Glinenko LK [4], Zelich VV, Soima S.Yu., Krysa VV [5] etc. However, there are still
insufficiently developed approaches to improving the information support and strategic direction of
business communications in the face of restrictions on direct communication between the subjects of
economic relations for objective reasons. Further research into the possibilities of Internet
technologies in the implementation of business communications is needed.

Communication management in modern organizations is aimed at achieving effective
information exchange both within the organization and between the organization and its external
environment. It covers the use of techniques, methods, procedures and technologies that provide
effective informational and emotional interaction between different communities and individuals.

Business communication as an activity of the organization is a set of efforts to create,
develop and maintain a reputation in the eyes of target groups of society and society as a whole to
achieve a level of trust in the subject and achieve goals in its core business [1].

Communicating well-formulated communicative messages of the organization to its target
groups forms a favorable basis for activities in the system of economic relations, helps to gain public
support to protect the interests and reputation of the subject of economic activity.

The basic tasks of business communications include:

— formation and maintenance of the organization's image;

— study of external factors and influences on organizational activities;

— establishing relations between the business entity and target audiences;

— creating a favorable socio-economic climate for operational and economic activities;

— assistance to the business entity in obtaining relevant and complete information about
the external environment and in the formation of public opinion about it;

— overcoming distrust in the business entity when entering new business segments;

— search, study and discovery of new business opportunities, etc.

The main areas of application of business communications include interactions with
customers, partners, shareholders, suppliers, customers, investors, external public contractors of the
organization (with authorities and public organizations, public relations, contacts with the media),
with labor market (employment services, recruitment agencies), etc.

Variations in the forms, tools and means of business communication depend on the subject
of the external environment to which they are directed.

Thus, to create and establish communication with customers, the organization uses such
communication policy tools as advertising and promotional activities, personal selling, public
relations (PR), Internet communications, direct marketing, advocacy, branding, sponsorship, etc.

Organizations, as a rule, use not one of the options or directions of business
communications, but their combination. The choice of components of the business communication
system takes into account the type of activity of the entity, the type of market to which it enters, its
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capacity, the stage of the life cycle of the organization or its product (product or service), the degree
of consumer readiness to purchase.

A special place among business communications in modern conditions is occupied by
Internet communications as a set of communication tools and activities aimed at achieving the goals
of the organization through its implementation on the Internet.

Communicative Internet technologies are the most promising and relevant in a total
pandemic and quarantine restrictions in connection with COVID 19. The key advantages of the
Internet are interactivity, targeting, cost and measurability [2, 3]. Other advantages include quick
identification of the target audience, the ability to automatically observe and analyze consumer
behavior and reaction to the pricing and product policies of the organization, low cost per unit of
contact, two-way communication.

The key factors in the spread of Internet business communications should also include the
constant growth of Internet users, personalization of messages and the ability on this basis to
increase the customer base, the ability to constantly update information and more.

The means of Internet communication that can be used by enterprises in modern conditions
can be conditionally combined into several groups [4]:

1) tools that ensure effectiveness at a moderate cost of time, money, intellectual efforts.
These include Internet advertising, web presentations, distribution of textual information, audio and
video files, links to Internet resources that profitably cover the activities of the enterprise,
dissemination through social networks of data on current events in the life of enterprises
(presentations, conferences, competitions , participation in exhibitions, promotional offers, etc.);

2) tools that require significant intellectual and financial costs, but can potentially provide
an effect. This is work on search engine optimization, creating special blogs, forums. Here the
difficulty lies in the need for constant information updates, finding interesting topics for
communication;

3) tools that are popular in some areas of service, but are ineffective in others. Yes, online
sales promotion through promotions, contests, games, quizzes can stimulate the consumer to make a
one-time purchase of goods, but are not as effective in the field of educational services. Advertising
in mobile applications, SMS and MMS-mailing can be related to mass services, but it is clearly not
suitable for specialized, where the target audience is a small proportion of owners of mobile gadgets.

The most effective business communication technologies to influence the target audience
via the Internet include: CRM-systems, SEO-search engine optimization, targeting, product
placement, lead generation, SMM (socio-media marketing, mainly through Facebook, Instagram),
SEM - search marketing, content marketing, provocative marketing, viral marketing and more. In
addition, companies are actively using chatbots, voice search tools, augmented reality, messengers
and other systems to quickly order their products, linking them to their social pages on Facebook,
Instagram and websites [5].

The transition of most organizations to the format of online communication and online
communication with customers, finding consumers and target audiences to be able to sell their
products and services over the Internet, led to the growing role of e-commerce and Internet
communications, on the one hand, and loss former positions of personal sales and advertising in
traditional media (television, radio, newspapers, magazines, etc.).

Among the tools of Internet communications has recently been actively developing and
publicity. Publication of news and notes about the organization, its press releases in the Internet
media is an effective and low-cost way to disseminate information about it.

As a result, the intensive use of Internet business communications leads to the global
digitalization of business. The use of modern communication technologies makes it possible to
reach individual niche markets with minimal costs and receive real-time feedback, which allows you
to quickly adjust the management of the organization to achieve the greatest economic effect from
its operation.

Business communication is an important component of the organization's management
system. The right choice of techniques, methods, procedures and technologies that ensure effective
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information interaction between the organization and the environment, is a prerequisite for the
successful operation of the organization and achieve its goals. An entity that seeks to maintain a
strong competitive position in the market must follow current business trends and implement the
latest business communication technologies using the Internet. When choosing the means of
business communication, it is necessary to take into account objective trends related to the
development of digital technologies and modern features of communication impact on customers.
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